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Survey Shows Strong Awareness of TUN Advertising Content on University
Campuses
Survey Results by Roper Public Affairs and Media Highlight Narrowcasting
Effectiveness, Direct Correlation to Increased Sales and Brand Awareness

WILSONVILLE, Ore., (February 8, 2006) — TUN (The University Network), a
leading provider of on-campus narrowcasting solutions and a wholly-owned
subsidiary of InFocus Corporation (Nasdaq: INFS), today announces the results of a
recent survey conducted by Roper Public Affairs and Media. In November-
December 2005, TUN commissioned Roper to conduct extensive research on 15
college campus sites across the U.S., to evaluate TUN’s effectiveness as a college
campus communications and advertising medium.

TUN, currently operating 170 large-screen displays in student unions and
recreation centers on over 125 of the largest U.S. university campuses, teamed with
Roper to measure student engagement and advertising recall.

Some of the key findings revealed:

' On average, nearly four out of ten ad aware students found the
advertising for specific brands on TUN more effective than on
regular television, vs. only one in six who said less effective.

I If interested in purchasing a product, more than twice as many
students chose TUN over campus newspapers as having the greatest

impact on their purchasing decision.
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I On average, one-third of the ad aware students were more likely to
purchase a specific brand after seeing an ad on TUN.

I Seventy-eight percent of the students recalled one or more of the
TUN-placed ads and 26-59 percent of the students who saw the ads
claimed the only recent TV advertising they saw for a given ad was
from TUN.

“These results confirm TUN’s success in engaging campus viewers and
offering advertisers an effective medium for reaching the lucrative 18 to 24-year-
old markets who don’t consume as much traditional media sources as previous
generations,” said Candace Petersen, Vice President and General Manager, TUN.

“With a nationwide on-campus weekly traffic count of over three million students
passing by our signs, TUN has become the premiere digital media and information
source for reaching the college audience.”

InFocus acquired the assets of TUN in July 2005 as part of its digital media
strategy to deliver big picture experiences to schools, businesses and homes. TUN
is representative of InFocus’ continued dedication to the higher education market in
its innovative approach to providing schools leading-edge digital solutions for

delivering campus communications.

About InFocus Corporation

InFocus (Nasdaq: INFS) is the industry pioneer and worldwide leader in the
projection market today. Nearly twenty years of experience and engineering
breakthroughs are at work here, constantly improving what you see in the
marketplace, and delivering immersive audio visual impact in home entertainment,
business and education environments. Being the inventor and leader is simply a
great bonus of making the presentation of ideas, information, and entertainment a
vivid, unforgettable experience.

InFocus’ global headquarters are located in Wilsonville, Oregon, USA, with
regional offices in Europe and Asia. For more information, visit the InFocus
Corporation web site at www.infocus.com or contact the company toll-free at
800.294.6400 (U.S. and Canada) or 503.685.8888 worldwide.
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